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 ABSTRACT 
 
Residents’ clubhouse is one of the accessories of a residential development IN Hong 
Kong and it is gaining its importance in recent years. The setting up of residents’ 
clubhouse not only caters for the needs of residents, but also serves as a marketing 
function. This research thus aims to examine the users’ satisfaction upon these 
residents’ clubhouse. It firstly outlines the trend and distribution of residents’ 
clubhouse in Hong Kong, follows by the development of residents’ clubhouse, the 
functional requirements of residents’ clubhouse, as well as the planning principals of 
clubhouse. A survey is adopted to evaluate the residents’ satisfaction towards 
clubhouse. Empirical findings from the survey suggest that— 
z The users are generally more satisfied with larger number of facilities 
provided in clubhouse, given that the facilities fit the residents’ taste and 
preference;  
z There are a basic set of facilities provided in residents’ clubhouse, however, 
their existence is irreverent to their popularity;  
z Unique facilities are found to be not satisfied to the residents; 
z Promoted facilities such as spa and ball room are not be popular items among 
residents, which indicates wrong expectation of the facilities planner; 
z The availability of residents’ clubhouse is one of the factors positively affect 
residents’ housing choice. 
 
The above items are then analyzed and discussed. Lastly, recommendations for the 
existing and future residents’ clubhouse design are suggested. 
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 Charter 1 Introduction 
 
1.1 Background of Study 
In the past, residents’ facilities were not necessary in most private housing estates in 
Hong Kong, with usually only children playgrounds or swimming pools provided. 
However, this situation has been changed in recent years. Multi-purposed residents’ 
clubhouse has become a MUST for property development. A typical grand clubhouse 
can now occupy thousands of square meters area, and offers various kinds of facilities 
and services like bowling alleys, all-weather man-made beach and spa services. It is 
argued that the extravagant design of residents’ clubhouses is only a marketing tool 
for developers to compete with rivals, whether the provision of such facilities and 
services fits the needs of residents is in doubt.  
 
While the developers are trying their best to enlarge the area and increase the 
provision of services and facilities for clubhouse, we should start thinking why a huge 
and grand clubhouse is needed. In order to examine the provision of clubhouses in 
Hong Kong, an evaluation of residents’ clubhouse design should be carried out.  
 
A survey of residence choice is carried out by Property Times1. It is shown that 
‘residents’ clubhouse’ is one of the factors affecting the homebuyers’ residence 
choice. From the findings and results above, a study of residents’ clubhouse in Hong 
Kong is worth to be carried out. 
                                                
1 Property Times, Vol 417, issued 14/06/2003, p.10-15 
 1.2 Objectives of the study 
The following are the purposes of this research— 
o To examine the provision of residents’ clubhouses facilities in Hong Kong; 
o To find out the profile of users of residents’ clubhouse in Hong Kong;  
o To investigate whether users are satisfied with the existing facilities; 
o To observe what do users expect for a future clubhouse design.  
 
Few studies have been done on the nature and development of residents’ clubhouses 
in Hong Kong. This dissertation aims at filling this gap by providing a better 
understanding of the actual role of the design and development of clubhouses in 
private property development. It will try to investigate the relationship between 
residents’ housing choice and the provision of clubhouse facilities, as well as user 
satisfaction towards clubhouse.  
 
1.3 Research Questions 
The research will focus on the provision of clubhouse faciolities in residential 
developments in Hong Kong. The following questions would be suggested and 
answered throughout the whole research— 
o What is the development of residents’ clubhouse in Hong Kong? 
o What functions do the provisions of a clubhouse give to serve on users’ needs? 
o How is residents’ choice of housing affected by the provision of clubhouse? 
o How does the provision of clubhouse facilities affect residents’ satisfaction? 
o To what extent the users’ requirements on the provision of facilities clubhouse are 
satisfied? 
 
By knowing the extent of how clubhouse affects residents’ choice, planners can 
formulate a policy towards the design and planning for the clubhouse. The study 
will also act as a useful reference for future residents’ clubhouse development for 
developers and professionals in the industry. 
 1.4 Outline of Study 
Chapter 1 
 The first chapter is the introduction of the study. It briefly explains the background of 
the research, research questions and the objectives of the research.  
 
Chapter 2  
Chapter two is detailed background information of the provision of residents’ 
clubhouse in new developments. The provision of residents’ facilities in the past, 
current trend and distribution of residents’ clubhouse will be discussed. Moreover, the 
provision of common facilities and unique facilities in clubhouse will be investigated.  
 
Chapter 3 
Chapter three is the literature review on the nature and development of residents’ 
clubhouse. Then, the functional requirements for residents’ clubhouse will be 
explored, followed by the explanation of the provision of clubhouse service and 
facilities A general idea on factor affecting the planning process will be introduced. 
 
Chapter 4 
Hypothesis statements will be formulated in this chapter. Through detailed discussion, 
the background and reasons for the hypothesis will be explained.  
 
Chapter 5 
Methodology is presented in this chapter. Research methods for data collection, 
questionnaire design and data analysis adopted will be illustrated.  
 
 Chapter 6 
This chapter includes a summary of the research data set. Reader can get a brief 
understanding of the questionnaire results. Major findings and analysis are presented 
and discussed in this chapter.  Addition findings ,if any, will also be illustrated.  
 
Chapter 7 
In the final part of the dissertation, a brief summary of the study will be given as a 
conclusion. Recommendations, limitations in this research as well as future research 
areas will also be manifested. 
 2. Background Information 
This chapter aims at investigating the changes of residents’ clubhouse in recent years, 
and providing more basic information of the provision of residents’ clubhouse in new 
residential developments. It provides the readers with a basic understanding on the 
provision of new residents’ clubhouse in Hong Kong, as well as the formulation of 
hypothesis of the study. 
 
2.1 Provision of Residents’ Facilities in the Past 
In the past, residents’ clubhouse can rarely be found in housing estates, however, the 
developers did offer some basic amenities to residents. Typical facilities provided 
were swimming pools, tennis courts and children playgrounds. Table 2.1 lists out the 
facilities provided in some large-scaled housing estates in the 80s and 90s. Out of the 
samples, only the Laguna City in Kowloon offers quite a lot of “extra” facilities to 
residents such as karaoke room and dancing room. Laguna City possesses eight 
thousand units of residents’, which can support large number of facilities in the estate. 
For the rest of housing estates in the table, the number of unit is relatively smaller, 
and therefore only simple facilities can be provided.  
 
Basic amenities are provided in order to suit the needs of residents. However, the 
setting up of a residents’ clubhouse is a different case. It involves the management, 
licensing and organization matters, and residents’ clubhouses are under the control of 
 legislation2 , which makes the issue more complicated. Therefore, not many housing 
estates are equipped with residents’ clubhouse in the past.  
Table 2.1 Examples of Residents’ Facilities in the 90’s 
Housing Estates Year of Completion 
Number 
of units 
Unit Area 
(Sq.ft.) Facilities 
Sun Yuen Long 
Center , Yuen Long 1993 1072 576-1018 
Swimming Pool, Tennis Court 
New Town Plaza 
(PhaseIII),Shatin  1991 792 688-1186 
Swimming Pool, Tennis Court, Table-
tennis Room, Children Playground 
Greenfield Garden, 
Tsing Yi 1989-1990 3216 474-643 
Swimming Pool, Tennis Court, 
Gymnasium, Squash Court, Sauna, 
Study Room, Children Playground, 
Table-Tennis Room, Jogging Path 
Peridot Court,  
Tuen Mun 1991 292 819-2208 
Swimming Pool, Tennis Court, 
Squash Court, Table-tennis Room, 
Gymnasium, Sauna, Children 
Playground, Billiard Room 
Villa Athena, 
Ma On Shan 1994 1064 875-2075 
Swimming Pool, Tennis Court, 
Squash Court, Gymnasium  
Meadowlands, 
Yuen Long 1995 488 584-1147 
Swimming Pool, Gymnasium, 
Conference Room, Children Play 
Room 
Sea Crest Villa 
(Phase I), 
Shatin 
1992 867 572-797 
Swimming Pool, Tennis Court, Table-
tennis Room, Billiard Room, Squash 
Court, Children Playground 
Sceneway Garden, 
Nan Tin 1991-1992 4,112 669-913 
Swimming Pool, Tennis Court, 
Gymnasium, Running Track, Squash 
Court, Basketball Court, Sauna, 
Dance Studio, Children Playground 
Belvedere Garden, 
Tsuen Wan 1987-1991 6,040 582-898 
Swimming Pool, Roller Skate Area, 
Squash Court, Basketball Court, 
Tennis Court, Volleyball Court, 
Badminton Court 
Laguna City, 
Yau Tong 1990-1995 8,072 639-941 
Swimming Pool, Tennis Court, 
Volleyball Court, Basketball Court, 
Roller Skate Area, Badminton Court, 
Billiard Room, Sauna. Dancing Room, 
Children Play Room, Entertainment 
Room, Karaoke Room, Study Room 
Source: Websites from various developers  
                                                
2 The Club (Safety of Premises) Ordinance (Cap 376) of HKSAR 
 2.2 Clubhouse Area for Recent Residents’ Clubhouse 
It is found that the area of residents clubhouse is growing bigger and bigger. Table 
2.2 is the recent examples of huge residents’ clubhouse, which demonstrate some 
unbelievable figures of clubhouse area. 
Table 2.2 Examples of Recent Residents’ Clubhouse in Hong Kong 
Property Development Year of Completion 
No of 
Apartments
Unit Area 
(Sq.ft) 
Clubhouse 
Area 
(sq.ft.) 
Clubhouse 
area/ no. of 
apartments 
Coastal Skyline 
Tung Chung 2002 2,022 500-1,200 680,000 440 
Harbourfront Landmark, 
Hung Hum 2001 324 1,900-2,500 130,000 400 
The Cliveden, 
Tsuen Wan 2004 210 900-1500 50,000 240 
Carribean Coast, 
Tung Chung 2003-2004 2,792 636 – 1295 610,000 220 
The Cairnhill, 
Tsuen Wan 2003 770 1,216-1,605 124,000 160 
Ocean View, 
Ma On Shan 2003 911 180-1,080 100,000 110 
Beneville, 
Tuen Mun 2004 684 578-801 76,000 110 
Island Resort, 
Siu Sai Wan 2001 3,098 650-1225 320,000 100 
The Pacifica, 
Cheung Sha Wan 2004 2256 585-845 200,000 90 
Residence Oasis,  
Tseung Kwan O 2004 2130 655-1260 180,000 80 
Shum Wan Tower, 
Ap Lei Chau 2003 1040 600-950 80,000 80 
The Belchers, 
Pok Fu Lam 2002 2,214 852-1,628 180,000 80 
Vianni Cove, 
Tin Shui Wai 2004 1,091 708-1,041 80,000 70 
The Liberate, 
Cheung Sha Wan 2003 2,434 498-920 170,000 70 
Oceania Heights, 
Tuen Mun 2004 544 99-868 40,000 70 
Metro Harbourview, 
Tai Kok Tsui 2002 3,520 478-880 200,000 60 
Park Central 
Tseung Kwan O 2002 4,152 527-908 250,000 60 
Source: Various Websites from developers and Newspaper 
 Housing estates provide numerous amounts of facilities and occupy huge amount of 
space. Taking Caribbean Coast as an example, the clubhouse area shared by each 
housing unit accounts for 17-35 % of the unit area. The clubhouse is considered to be 
very grand in terms of area. In addition, the developer claims that the clubhouse of 
Caribbean Coat offer 61 types of facilities, ranging from indoor swimming pool to 
bowling green. It is also very grand in terms of the provision of facilities. It is in 
doubt that whether residents need such a huge clubhouse and so many facilities.  
 
 
2.3 Provision of Residents’ Clubhouses in New Developments 
A more comprehensive review of the provision of residents’ clubhouse in new 
developments should be done in order to understand the trend and distribution of 
residents’ clubhouse. The author has collected information of all housing estates 
which were released in the market in Year 2002, 2003 and 1st quarter of Year 20043. 
The author then groups the samples according to the physical location of the housing 
estates (the New Territories, Kowloon, Hong Kong Island and Outlying Islands). The 
information collected includes the name of the development, year of completion, 
number of units, housing types of the development (which would be further discussed 
in the following part), availability of residents’ clubhouse and the provision of 
facilities in the housing estates. For detailed information of the 101 housing samples, 
please refer to Appendix A1 to A7. 
 
 
                                                
3 Property Times, Vol 344 to Vol 456, published on 05/01/2002 to 20/03/2004 
 Categorization of housing type 
For a more convenient means of illustration in this part, the samples are categorized 
into 5 housing types— 
Type A: Large-scale housing developments (non-single block) 
Type B: Single-block housing developments 
Type C: Low-rise housing developments (non-independent luxury house) 
Type D: Luxury house developments  
Type A+D: Mixed developments of Type A and Type D. High-rise blocks 
apartment units and independent houses are provided within the 
housing estates. 
 
The gathered information is useful for analyzing the distribution and development 
trend of residents’ clubhouse in Hong Kong. It aims at reviewing the pattern of the 
provision of clubhouse facilities in those housing estates. In addition, the provision of 
facilities of housing estates without residents’ clubhouse will be analyzed. 
 
2.3.1 Basic Information 
The following are the data set and findings of the investigation. For clearer and more 
detailed comparison among the data set, please refer to the bar chart and pie chart 
diagrams in Appendix B1 to B4.   
 
 
 
 
 
 
 Location 
 
Table 2.3 Location of the Housing Samples (n=101) 
Districts Number of Housing Estates Percentage 
New Territories 32 32% 
Kowloon 34 34% 
Hong Kong Island 30 30% 
Outlying Islands 5 5% 
Total 101 100% 
  
 
Provision for residents’ clubhouse 
 
Table 2.4 Provision of Residents’ Clubhouse in the Housing Samples (n=101) 
 Number of Housing Estates Percentage 
With Clubhouse 67 66% 
Without Clubhouse 24 24% 
Unknown 10 10% 
Total 101 100% 
 
 
Housing Type 
Table 2.5 Housing Type of the Housing Samples (n=101) 
Housing Types Number of Housing Estates Percentage 
Type A 45 45% 
Type B 36 36% 
Type C 5 5% 
Type D 10 10% 
Type A + D 5 5% 
Total 101 100% 
 
 
 
 
 
 
 
 
 
 
 2.3.2 Distribution of residents’ clubhouses 
 
100 % of housing type A developments have residents’ clubhouse. Since it is the 
dominant housing type in the New Territories and the Outlying Islands (Please refer 
to Appendix B2), the proportion of provision of clubhouse is higher in New 
Territories (78%) and Outlying Islands (100%) are higher. With more Type A 
development, more clubhouses will be available.  
 
Type A is large-scaled housing estates with over 1,500 apartment units in general. 
Therefore, the clubhouse area, financial and operational burdens could be shared and 
supported by a larger number of residents. In addition, this housing type often spend a 
large amount of resources in the marketing aspect, a grand clubhouse can be used as a 
strong selling point to outfit other developers.  
 
Type B is single-blocked apartment units. The small site area and little number of 
housing units explain the absence for residents’ clubhouse. In addition, developers 
would not put too many resources in marketing aspects for a single-blocked housing 
estate, the marketing power of clubhouse cannot be fully utilized. Type C is low-rise 
housing estates. The population of these estates is too low (less than 50 units). 
Therefore, they cannot support to have residents’ clubhouses. 
 
Type D is luxury housing estates with independent houses. The absence of clubhouse 
is due to the provision of “private facilities” in every unit. Many of the houses possess 
private swimming pools, sauna rooms or children playgrounds. Owners of the houses 
may have more space to insert their own karaoke room or mah jong room according 
to their own interest. In addition, it is suggested that the owners may be the members 
 of some private clubs. Therefore, there is less demand for a “publicly used” clubhouse. 
Type A+D is mixed development. With the presence of large scaled apartment units, 
the population is able to support the residents’ clubhouse. 
 
2.3.3 Provision of Common Facilities 
From the samples, several types of common facilities are commonly found. The 
facilities include outdoor swimming pool, gymnasium, sauna, squash court, billiard, 
children playground, children playroom, music room and dance studio. Most of the 
housing estates which have residents’ clubhouse offer the above kinds of facilities 
inside. They may be regarded as the “basic combination” of the facilities portfolio in a 
residents’ clubhouse.  
 
Generally, the “common facilities” can be grouped into either sports and health 
facilities or children facilities.  The presence of the common facilities may attribute to 
the taste and interest of residents. Hong Kong people are more aware of health and 
exercises, so that more sports facilities are provided. Besides, parents demand more 
spaces and facilities for their children, so residents’ clubhouses provide children 
facilities to cater for their needs.  
 
2.3.4 Provision of Unique Facilities 
Some housing estates offer certain “unique” facilities in the clubhouse; that means 
those kinds of facilities cannot be found in other housing estates. In the housing 
samples, there are large varieties of unique facilities offered to the residents’. For 
example, bowling-green, man-made beach, cooking room, drawing room, craft room, 
fishing area, zoological garden and lawn-skiing field.  
  
Developers may consider that the provision of unique facilities would help them to 
compete with other rivals. The unique facilities can attract potential customers who 
have special preference or strong interest in it. In other words, the unique facilities 
may enhance the competitive power of the housing estates. 
 
 
2.3.5 Housing estates without residents’ clubhouse 
Some housing estates do not provide residents’ clubhouses. The distribution pattern 
and housing types of these housing estates are shown in Appendix B3. Through 
investigating the provision of facilities in these housing estates, the reasons of the 
absence of residents’ clubhouse can be elaborated. In summary, facilities provided in 
this type of housing estates are simple and basic and the choices of facilities are 
limited.  The housing estates can only provide 1-3 facilities and each housing estates 
enjoy 1.76 facilities on average. Appendix B4 is a list showing the facilities in these 
housing estates.  
 
Distribution Pattern 
As discussed above, Housing Type B (single-blocked development) may not have the 
capability to support grand clubhouse facilities in terms of area and operation 
expenses. Some developers may instead provide some basic amenities such as 
gymnasium and children playground to cater for the basic needs of residents’.  
 
Basic amenities are provided in the 3 Type C estates to compensate for the absence of 
residents’ clubhouse. Whether facilities are provided in Type C housing estates 
 depends on physical and financial constraints. Type C housing is generally very small 
scale development, with usually under 50 units. The housing estates can not afford so 
much area and money in supporting the facilities. Therefore, only table-tennis room or 
children playgrounds can be offered.  
 
For Type D housing estates, the recreational needs for residents are not ignored. The 4 
housing estates without any facilities provided are in fact some “super luxury” 
independent house, which means the houses have include some facilities exclusively 
for examples, private swimming pools and saunas.  
 
Types of facilities provided 
Among the facilities provided in housing estates without residents’ clubhouse, 
Children playground, Children play rooms and Gymnasiums are the most popular 
choices. The high popularity is due to the relatively low cost and small area needed. 
The comparison figures for facilities provided are listed in Appendix B4. 
 
The provision of a swimming pool is expensive and it takes up a lot of space. The 3 
swimming pool in the samples belong to Type C and Type D Housing, which 
indicates that only those luxury independent house and low-rise residential 
development could afford such burdens.  On the other hand, Type B housing could 
not afford the space and financial burden of providing a swimming pool to residents.  
 
 
 2.4 Chapter Summary 
From the investigation in this part, it is found that there are large changes of the 
provision of residents’ clubhouse from the past few decades. The area of clubhouse   
and the varieties of facilities provided are getting much larger. The reasons of such 
changes are given. It is also found that all recent large-scaled residential 
developments are equipped with residents’ clubhouses. In these residents’ clubhouse, 
some common and unique facilities are found. Which will be further studied in the 
later parts.  
 
Due to the rising demand of consumers and highly competitive market, the developers 
have to set up residents’ clubhouses and provide various types of facilities inthses 
clubhouses. Despite the difficulties and complexities in setting up the residents’ 
clubhouse, residents’ clubhouse become a necessity in most newly developed housing 
estates nowadays.  
 
 3. Literature Review 
 
3.1 Residents’ Clubhouse 
 
In this part, the meaning of clubhouse is firstly defined. After that, the difference 
between residents’ clubhouse and other types of clubs is briefly analyzed. The 
development of residents’ clubhouse is then highlighted, followed by the explanation 
of marketing function of residents’ clubhouse. Factors affecting clubhouse 
development in Hong Kong will be discussed at the end of this part. 
 
3.1.1 Types of Clubs in HK 
Before going deep into the nature of residents’ clubhouse, it must first look at what is 
a club and the types of clubs operating in Hong Kong. 
 
Definition of CLUB 
 The Club (Safety of Premises) Ordinance (Cap 376) of HKSAR defines “club” as 
“Club is anything of selective, specific humans in a defined, delineated place for 
any social or recreational activity. Size, per se does not affect this definition. 
It means any corporation or association of persons formed for the purpose of 
affording its members facilities for social intercourse or recreation and which— 
z Provides services for its members 
z Has a clubhouse of which only its members and their accompanied guests 
have a right of us” 
 
 In accordance with the ordinance, clubhouse means any premises or part thereof 
exclusively set aside fir use permanently or temporarily by s club and its members. 
 
What is a club? 
Club is a gathering place for its members only, it is owned by its members or a 
company. For a private club, there are four key departments in a club, namely food 
and beverage, house, finance and membership. Club has stable clientele and the 
privilege of using club facilities is obtained through the payment of dues (Mak, 1997). 
Clubhouse is defined as premises housing a range of recreational facilities and 
services for use by its members (Skyres, 1998). Residents’ clubhouse is one of the 
eight types of clubs in HK. 
 
There are 2 categories of clubs operating in HK, the comparison are as follows— 
Table 3.1 Comparison between Commercial Club and Membership-owned Club 
Source: Mak Wai Yan, Alan (1997)  
 
Commercial Club 
 
Membership-owned Club 
 
Owned by individual or private company Owned by members 
Members have no control in management of 
the club 
Members elect board of directors to 
manage the club 
Profits making Non-profit making 
Not exempted from tax payment Exempted from tax payment 
e.g. Kowloon Pacific Club e.g. Hong Kong Club 
 Private clubs are the gathering places for club members of like interest and for the 
purpose of recreational, social fraternal or professional. Nowadays, some of the 
private housing estates have also installed a clubhouse to fulfill the residents’ needs. 
However, the nature of the residents’ clubhouses is different from the other private 
clubs. The source of club membership is the main difference, which would be 
discussed in later part. Members of residence come from are the residents of the estate, 
rather than people who have common interest or hobbies. It may be one of the 
explanations that different types of facilities are provided in residents’ clubhouse to 
cater for different needs. 
 
 
3.1.2 Clubhouse development in HK 
 
A few researches have studied on the development of residents’ clubhouse or related 
aspects (Chan, 1986; Choy, 1995; Lau, 1996; Mak, 1997; Skyes, 1998). The 
researcher tried to sort out and reorganize the most valuable information from the 
sources. The development of residents’ clubhouse in Hong Kong can be divided into 
the following stages— 
 
Stage I. Before 1970 
Most of the residential property developments were small in scale, usually confined to 
1 or 2 blocks of medium-rise development in the urban city area. At that time little 
attention was paid to provision of amenities such as swimming pools and children 
playgrounds (Chan, 1986). 
 
 
 
 Stage II. 1970-80 
Large-scaled estate developments like Mei Foo Sun Chuen in Kowloon were 
constructed. The locations of these projects were moved further away from city centre. 
Developers tried to offer a self-sufficient environment for residents. Some basic 
amenities like children playground were introduced (Chan, 1986).The first residents’ 
clubhouse was located at the Burema Hill Garden in North Point. It was the first 
housing estate which contained recreational facilities like tennis courts and swimming 
pool.4 
 
In 1976, Swire Properties Limited had taken three years to complete a comprehensive 
housing study redevelopment of Taikoo Shing dockyard into a residential housing 
estate. As the site was located in an industrial area which was far away from the urban 
centre, Swire Properties tried to find ways to modify the product to take care of 
consumer’s need. 
 
Special attention was paid to the environmental design of the estate such as the 
provision of sufficient amenities, children playgrounds and planted gardens. It offered 
a “total living environment” to residents, which means offering various leisure 
opportunities to residents. Consumers are not only buying the hardware of the unit, 
but also the software of the facilities of the housing estate.  The practice was then 
followed by Hong Kong Land to provide residents’ facilities in Chi Fu Fa Yuen, Pok 
Fu Lam (Chan, 1986).  
 
 
                                                
4 Sing Tao Daily, 22/10/2003 
  
Stage III: 1981-85 
Property market collapsed due to the over supply at that time. However, declining 
market did give positive effects on the increase of amenities in residential 
developments. Developers had to offer various forms of incentives to attract 
customers. The role of developers had changed from simply producing residential 
flats to offering a total living environment for their customers. Clubhouse facilities 
such as saunas, tennis courts and gymnasiums were introduced into the non-luxury 
residential units (Chan, 1986). As a result of the severe competition in the property 
market, the provision of residents’ clubhouses was key features in the marketing 
strategy (Cheng, 1993; Lau 1996). Examples are Luguna City in Kwun Tong and 
Hang Fa Chuen in Chai Wan.  
 
Stage IV: 1985 -1995 
The provision of a clubhouse originated from the concept of self-containment, social 
balance and neighborhood planning in the design of large scale private housing estates. 
The developers offered “full package” of shopping malls, clubhouses, convenient 
transport and famous school net to potential customers in new towns. Home owners 
were attracted by clubhouses located here (Cheng, 1993). 
 
In addition, the concept “mini-deluxe apartments” are highly popular in recent years. 
They are housing units sized for only few hundreds sq. ft. but fitted with deluxe 
recreational facilities. The idea was to tap a growing demand from middle class home 
buyers who had rising expectations for living quality but could not afford a lot of 
square footage. Luxury amenities were being packaged into mass residential 
 developments to project the image of living quality. The concept was initiated by Sun 
Hung Kai Properties Limited and later followed by other major property developers. 
Examples are Hillsborough Court in Central by Sun Hung Kai Properties Limited and 
Tycoon Court in Island West by Henderson Land Development Company Limited 
(Cheung, 1993). 
 
Stage V: 1996 onwards 
The rise of satellite towns in Hong Kong contributed to the rise of residents’ 
clubhouse. In order to explore the new land in the satellite towns, large numbers of 
housing units were developed by the Sun Hung Kai Properties Limited. The housing 
estates owned well-served recreational facilities. It creates leisure opportunities and 
comfortable living environment to residents (Choy, 1995). Even some single-block 
apartment buildings could afford to provide residents’ clubs, such as the The Akridge 
at Sai Wan Ho, the Grandeu at Causeway Bay and Bijou Apartments at Prince 
Edward.  
 
Clubhouse design emphasizes size, as well as the provision of luxury facilities and 
services. The first housing estate equipped with indoor swimming pool5  was the 
Dynasty Heights in Kowloon Tong. Clubhouse of Island Resort in Siu Sai Wan, it 
accounts for 320, 000 sq. feet area, which is much larger than other residents’ 
clubhouses previously constructed.  
 
                                                
5 Sing Tao Daily, 22/10/2003 
 Another prevailing strategy for grand clubhouse design is the focus on “Artistic 
Feeling”6. The residents’ clubhouse of The Waterfront and the Harbourside in Tsim 
Sha Tsui, as well as the Belcher’s in Pok Fu Lam offer large amount of invaluable 
antiques and masterpieces there. It provides aesthetic and artistic feelings to the users, 
which are intangible in nature. Appendix D5 demonstrates how the residents’ 
clubhouse of The Harbourside emphasizes the artistic feeling.  
 
Concept of mini-deluxe apartments is used in the present market. Homebuyers 
purchase several hundreds of apartment and they can enjoy numerous facilities and 
services in clubhouse. Developers offer different kinds of facilities and services in 
clubhouse to differentiate from rivals. The provision of separate “Children’s 
Clubhouse” is a growing concern7 (Table 3.2 on the next page and Appendix D3). 
Some facilities like man-made beaches, hot springs, water-sports centers and skating 
areas are expected to be provided in residents’ clubhouse in future8. 
 
 
 
 
 
 
 
                                                
6 Sing Tao Daily, 03/06/2001 
7Property Times, Vol. 434, 11/10/2003, p. 8-15 
8 Property Times, 新樓會所  邊個最 O 岩玩?, Vol. 371, 20/07/2002 
  
 
Table 3.2 Provision of facilities and services in “ Children Clubhouse” 
of 10 residential developments in Hong Kong 
 Facilities provided 
Facilities provided E1 E2 E3 E4 E5 E6 E7 E8 E9 E10 
Children Swimming Pool * * * * * * * * * * 
Children Swimming Pool * * * * * * * * * * 
Children Playground * * * * * * * * * * 
Children Play Area (indoor) * * * * * * * * * * 
Music Room *  *   * * * 
Band Room      *    
Performance Room  *        
Computer Room *    *    
Cooking Room    *     
Audio Room  * *       
Library  *  *   * 
Rock Climbing Area   *  *    
Table tennis Room  *        
Sports Hall  *        
gym *        
Mini-basketball court *  *       
Children Bowling Alley *    *    
Children Water World *        
Cyber Game Zone  * *       
Car-racing Arena   *      
Remote car racing Arena    *      
Remote Ship Racing Pool    *      
Theme Park * *       
Drawing Room    *     
Art & Craft Room    *     
Room for babies  *       
Additional Facilities                  ##   
Source: Property Times, Children Clubhouse, Vol 434, published 11/10/2003 
 
 
# Names of the housing estates 
 
E1 The Pacifica, Cheung Sha Wan E6 Seaview Crescent, Tung Chung 
E2 The Liberate, Cheung Sha Wan E7 Metro Harbour, Tai Kok Tsui 
E3 Ocean Shores, Tseung Kwan O E8 Island Resort, Siu Sai Wan 
E4 Oscar by the Sea, Tseung Kwan O E9 The Belcher's, Pok Fu Lam 
E5 Carribean Coast, Tung Chung E10 Park Island, Ma Wan 
 
## Additional facilities including Little Dr World, Creativity and sensitivity workshop,  Integrated 
Science room,  Interest classes are provided and the children clubhouse accounts for an area of 16,200 
sq. ft. 
 
 
 3.1.3 Clubhouse as a residents’ need 
The increase in provision of clubhouse facilities originates from the change of 
residents’ needs. There is an increasing demand for ancillary services in property 
developments in Hong Kong, and buyers of residential properties are asking for more 
clubhouse facilities. For the sake of customer’s need, the housing estate area is 
utilized to provide as many facilities as possible (Poon and Chan, 1998). Amenities 
are one of the important factors in housing choice, people want them and are willing 
to pay for them (Cheng, 1993). Residential projects located in remote areas in Hong 
Kong with residence clubhouse offers a comprehensive range of facilities could 
satisfy customers’ wants (Choy, 1995). 
 
The provision of clubhouse facilities was reported to be one of the most concerning 
factor for residential mobility. It was found in Chung (2001) that 39.3 % of people 
thought that the provision of clubhouse is “quite important” and 22.3 % of people 
viewed that it is a “very important” factor in affecting their resident’s choice. Only 
3.1% of people answered whether the property has clubhouse is not important to their 
choice.  
 
3.1.4 Clubhouse as a marketing tool 
It is found that residents’ clubhouse is a very important selling point in property sales9. 
Large amount of advertisement area is used to promote the clubhouse of the housing 
estates.  Advertisements of several housing estates which promoting the residents’ 
clubhouses are listed in Appendix D1 to D2. Huge sum of money are used to promote 
                                                
9 Oritental Daily, 09/03/2004 
 
 the clubhouse of their new properties by the developers 10 . Appendix D3 to D4 
demonstrate typical publication by the media press which emphasizing the residents 
clubhouse in introducing the housing estates.  
 
Clubhouse is found to have strong marketing function. Residential clubhouses 
become the marketing tool for developers. Some developers are trying their best to 
beat the competition by provision of the recreational facilities. New clubhouses are 
seen as gimmicks to attract customers (Mak, 1997). The setting up of clubhouse is one 
of the development strategies of private developers. They paid attention to the 
facilities to attract buyers in the product designing process (Lau, 1996; Skyes, 1998; 
Hung, 2002).  Sun Hung Kai Properties Limited is a good example.  The provision of 
well-equipped facilities is one of the comparative advantages made use by Sung Hung 
Kai Properties Limited to differentiate its product from its rivals (Choy, 1995). 
 
Studies revealed that the provision of resident clubhouse deserves premium (Tse, 
1998; 2000). A survey untaken by the Midland Properties in 200311 showed that over 
20% of respondents were willing to pay a premium for clubhouse. 71.2% of those 
people would be willing to pay extra 1-2% of property price to “acquire” the 
clubhouse service. 
 
In the sellers market, developers have to offer various form of incentives to attract 
buyers (Chan, 1986). Nowadays, in such a highly competitive environment, 
developers try their best to differentiate against other competitors. Therefore, they 
                                                
10 Ming Pao 06/12/2003, Property Times, 04/10/2003, Vol 434, P.26-28; Sing Tao Daily 22/10/2003; 
06/11/2003; 02/12/2003; 06/01/2004; 01/29/2004; 05/02/2003; 14/02/2004; 15/02/2004; 22/02/2004 
11 http://www.midland.com.hk/agency/chi/profile/press_release/030305.shtml [ 05/05/2003 accesesed] 
 introduce more and more clubhouse facilities and services to draw attention from 
potential purchasers. 
 
In the past, clubhouse was merely found in luxury properties. Nowadays, even non-
luxury housing estates possess grand clubhouse. It is argued that whether there is a 
difference of using clubhouse as the marketing strategies between luxury and non-
luxury housing estates. Clubhouses within the new luxury properties12 have become a 
vital sales tool. Luxurious amenities such as clubhouses, tennis courts and saunas 
were introduced to luxury apartments’ market (Mak 1997; Sykes1998).  
 
However, it is argued that the provision of “luxuries amenities” does not merely limit 
to luxury housing, but also to non-luxury housing estates (Chan, 1986). The argument 
is supported by the growth of mini-deluxe apartments with clubhouses in Hong Kong 
(Cheng, 1993). No matter it is a luxury housing or not, developers concentrate on the 
product differentiation by luxury clubhouse facilities in order to absorb customers for 
higher prices and fatter profits. 
 
 
 
 
 
 
 
                                                
12 According to classification by the Rating and Valuation Department, private domestic units are 
categorized according to the saleable area: Class A: < 40 m2, Class B: 40-69.9 m2, Class C: 70-99.9 m2, 
Class D: 100-159.9 m2, Class E: >160 m2. D and E are luxury residential development 
 
 3.1.5 Types of residents’ clubhouse in Hong Kong  
Residence can be divided into two categories by membership— 
Table 3.3 Difference between Fee and Private Membership for Residents’ Clubhouse 
Free Membership 
 Residents are given several free membership for using the clubhouse 
 No annual/ monthly subscription payment 
 No additional management fee has to be paid for using the clubhouse facilities 
 Residents may have to pay an amount of money to use certain facilities every 
time, say, $15 for using swimming pool 
 Examples: The Waterfront, Tsim Sha Tsui 
Private Membership 
 Residents are given the right to register as the members of clubhouse 
 Annual/ monthly subscription may be charged 
 Residents have to pay an amount of money to use certain facilities every time, 
say, $15 for using swimming pool 
 Examples: Kingswood Villa, Tin Shui Wai 
Source: Compiled by the author in gathering information from various Chinese Newspaper 
 
For both categories, the membership for the clubhouse is exclusive for owners, 
tenants and residents of the property. The general publics are not admitted as 
members. The study focuses only on the free membership clubhouse, as all the new 
housing estates completed in recent years belong to that type13. The paid membership 
clubhouse would not be discussed in this research. 
                                                
13 From the findings of the 101 new housing development in Chapter 2, all residents’ clubhouse belong 
to free-membership type, with one except of the Siena II in Discovery Bay which has not announce 
what the type of its clubhouse belong to .  
 Usually the residents’ clubhouses are in the common area of the real estate. 
Theoretically, the owners of the flats also own a share of the clubhouse, however 
details are subject to the conditions of the DMC. If the club operates in deficit, the 
tenants and owners are of responsibility to support it (Cheng, 1993). 
 
3.1.6 Factors Affecting Clubhouse Development  
Sykes (1998) has considered several factors affecting the development of residents’ 
clubhouse in Hong Kong, the points are further explained by other research 
reference— 
 
• Expansion of the population 
The growth of demand for recreation facilities and services depends on 
population (Parker, 1976). As population increase, the demand for leisure 
amenities generally increases. 
 
• Rise of living standard 
As people become more educated, they have developed hobbies themselves. 
Thus, they demand clubhouses to enjoy their hobbies (Parker, 1976). 
 
• People’s awareness towards fitness 
People are concerning more at the physical well-being. Nowadays, they began 
to take part in sports activities because they wanted to avoid health problems 
like overweighting and heart disease. People demand places and equipments to 
do exercise (Bammel and Bammel, 1992). 
 
 • More Leisure Time 
Leisure time available generally has positive relations with the demand for 
recreational activities (Parker, 1976). It facilitates clubhouse development in 
Hong Kong. 
 
z Move by property developers towards a total quality living environment 
Developers have to offer various form of incentives like clubhouse to 
differentiate from their competitors. The role of developers has changed from 
simply producing residential flats to offering total living environment for their 
customers (Chan, 1986). 
 
• Difficult to join private clubs 
Membership fee and subscription fee for private clubs is rocket high. A list of 
the membership charges for private clubs in Hong Kong are listed in Appendix 
C1 to C2. In addition, not everyone can join the private clubs as they want. In 
most private clubs, the membership must be recommended by a proposer and 
a seconder, and the proposed member has to pass the New Member Interview. 
Thee provision of a residents’ club can really fulfill the desire of some people 
who are not members of private clubs in Hong Kong (Mak, 1997).  
 
The waiting time for being a member for private club could be years long. For 
instance, the Royal Hong Kong Golf Club has a 12 years queue in the 
membership waiting list (Lau, 1996). Even the economy is not in boom, the 
demand for private club membership is still high. It leads to the rise of some 
 companies that dealing with the truncation of clubhouse membership, which 
illustrates the high demand for private clubs’ membership.  
 
z Poor perception of public recreational facilities and services 
Table 3.4 shows that the charges of some of the government’s recreation 
facilities are far higher than residence clubhouse facilities. In addition, the 
government transfers the burden of providing non-core facilities to private 
developers (which would be discussed in part 3.4) It acts as a push factor to 
make people to choose exclusive private facilities which are cheaper and have 
more choices.  
Table 3.4 Comparison of Charges between Public Facilities  
and Private Clubhouse Facilities # 
Facility Government* Ocean Shores Tseung Kwan O 
Park Avenue 
Tai Kok Tsui 
Island Resort 
Siu Sai Wan 
Nam Fung Plaza
Tseung Kwan O 
Tennis court $42-57/hr $30-50/hr $15-20/hr $50-60/hr $40-60/hr 
Squash 
court  $27/0.5hr $20-30/0.5hr $10-15/hr $5-15/0.5hr $20/0.5hr 
Basketball  
court  $236/hr $100-160/hr 
$100-125/ 
50minutes $150-160/hr / 
Volleyball  
court  $236/hr $100-160/hr 
$100-125/ 
50 minutes / / 
Badminton  
court  $59/hr $30-50/hr $10-15/hr $20-30/ 0.5hr / 
Table-tennis  
court  $21/hr $10-20/hr $7-12/hr / $10/hr 
Gymnasium $17 /hr Free $5-10/ hr $10 $10/3hrs 
Putting 
Green $20/hr $20-30/session Free / Free 
Bowling  $40/hr $20-30/session / $50 / 
Swimming 
Pool 20/session $15-20/session $7-10/session $15 $15/session 
Source: Leisure and Cultural Services Department; Property Times, Vo371, 20/07/2002, p.10-21; 
websites of private developers  
#All charges are compared at normal (Adult) rate 
## Hiring charges of the facilities: in the Urban Area 
 Ho (2000) has carried out a research about the adequacy of public facilities 
and services in Tung Chung. The general point of view from Tung Chung 
residents is that recreation and sport facilities in the area were not sufficient 
and needed improvement. 50% of respondents showed that they have little or 
no knowledge on the provision of the provision of public facilities and 
services. They demanded for sheltered open spaces, larger parks, swimming 
pools and recreation centres. 
 
In an article of Shing Pao (26-10-2003), it is reported that there are serious 
mistakes in Town Planning Problem in Tung Chung. Public facilities cannot 
be built because of the current population is lower than expected. The 
provision of public facilities and services is highly insufficient so that it cannot 
cater for the residents needs.  
 
 
 
 
 
 
 
 
 3.2 Functional Requirements for Residents’ Clubhouse 
 
 All buildings are built with specific purposes. Schools are built for education, 
Residential blocks are constructed for shelter. What is the basic purpose of a 
clubhouse? What functions does a clubhouse provide? Clubhouse provides a range of 
recreation and services to its member. (Skyres 1998) By looking at the facilities and 
services provided by several residential developments in Table 3.5, readers could get 
a better picture about the functions of resident’s clubhouse further.  
 
 From the findings in Table 3.5, facilities or services provided by residents’ clubhouse 
are divided in several categories, namely, sports, health, entertainment and learning. 
Actually, all of them belong to some “Leisure” or “Recreation” functions.  
 
 
 
 
 
 
 
 
 
 Table 3.5 Comparison of Facilities and Services Provided in  
8 Residents’ Clubhouse in Hong Kong 
 Housing Estates# 
Facilities Provided E1 E2 E3 E4 E E6 E7 E8 
Sports 
Squash Courts * *  * * *    
Tennis Courts * *  * * * * * 
Badminton Courts * *  * * * * * 
Basketball Court * *  *  * * * 
Swimming pool (outdoor) * * * * * * * * 
Swimming pool (indoor) * *  *  * *  
Golf putting Green *  * * * * *  
Table-tennis courts *  * * * * * * 
Football court *          
Rock Climbing  *      * * 
Health 
Gymnasium * * * * * * * * 
Steam Rooms / Sauna Room * * * * * * * * 
Spa   *         
Elderly Activity/  *         
 Ta-chi Room  *         
Entertainment 
Bowling Alley  *    *    
Billiard Room * * * *  *   * 
Children Play Area * * * * * * * * 
Children Clubhouse *   *  *   * 
Karaoke Room *  * *      * 
Music Room   *   *   * 
Band Room  *         
BBQ Area *   *    *  
Majong Room           
Dance Studio * * * * * * * * 
Cyber Café  * *   * *  
3-D Cinema  *      *  
Mahjong Room  *         
Learning 
Computer Room  *  *  * * * 
Conference Room  *   *   *  
Source: Property Times, 新樓會所  邊個最 O 岩玩?, vol. 371, 20/07/2002   
 
# Name of the Housing Estates: 
E1 The Belcher’s, Pok Fu Lam E5 The Waterfront, Tai Kok Tsui
E2 Island Resort,Siu Sai Wan E6 Ocean Shores, Tseung Kwan O 
E3 Les Sassions, Island East E7 Oscar by the Sea, Tseung Kwan O 
E4 Park Avenue, Tai Kok Tsui E8 Primavilla, Sha Tin 
  3.2.1 Leisure and Recreation 
Before looking deep into the functions does a clubhouse offer, it is impotent to 
distinguish between “leisure” and “recreation” clearly. There were four common 
definitions for leisure— remunerated work, family obligations, socio-spiritual and 
socio-political obligations (Joffre, 1974). However, those definitions were considered 
to be too psychological. Joffre (1974) then added that leisure covers a number of 
activities connected with the bodily and mental needs of individuals, namely physical, 
practical, artistic, intellectual and social-leisure pursuits, within the limits of 
economics, social, political and cultural conditioning of the society (Joffre, 1974). 
The concept of leisure and recreation are mixed up by the above definition. 
 
Leisure and recreation should be some different concepts. Leisure is the connotation 
of attitude, time or activities that enable personal growth or development. On the 
other hand, recreation connotes activities that can be specified, for example, hiking 
and tennis. It merely suggests amusement, diversion, doing something to take 
people’s mind off their work or remove them from stressful situations. Therefore, 
activities are recreation because they re-create the person so engaged. In other words, 
leisure is an attitude, a way of doing something. Recreation It is concluded that human 
need to recreate to live and work better, but also need an additional orientation to the 
wise use of leisure (Bammel and Bammel, 1992). 
 
Residents’ clubhouse provides leisure function to residents’. It does not simply 
offering some facilities to residents to recreate. Rather, they offer a life style to 
residents’, let them to construct a leisure attitude. Enjoying at clubhouse is doing 
something they want to, not something they have to do. People are spending more of 
 their time and income on leisure pursuits. Residents’ clubhouse, undoubtedly, grants 
the opportunities of leisure to people. 
 
People in different stages of life have different leisure requirements. Undoubtedly, 
adult is the main user group of clubhouse facilities and services. The study of their 
requirements would be done separately in the next part. ”Children” belongs to another 
individual group of investigation because there is a growing tendency of building 
separate “Children Clubhouse” in newly established residential developments. (The 
discussion of children clubhouse is done in previous part, please refer to Table 3.2 on 
p.21 and Appendix D3). Other user groups will not be discussed since it is out of the 
scope of this study. 
 
 
3.2.2 Clubhouse for Adult 
As discussed before, clubhouse provides leisure function to residents’. This part 
further elaborates the functional requirements of the clubhouse users. The leisure 
requirements for adult are examined as follows (Bammel and Bammel, 1992)—  
. 
z Social Requirement 
Social requirement means people who share common leisure interests to 
develop a feeling of affiliation and esprit decorps. Formality and traditional 
barriers are broken and friendship develops. This can be achieved by joining 
activities organized by clubhouse. 
 
 z Relaxation Requirement 
It is easy for people to get diseases or hypertension due to stress from daily 
hard work and great pressure. By enjoying the facilities and services in 
clubhouse, people could be refreshed and expanding energy. 
 
z Physiological Requirement 
Few people get enough amount of exercise in daily work and home routine, 
motorized vehicles and electrical convenience (e.g. TV remote controller) 
further intensify the problem of overweight. As a result, people participate in 
movement-based activities to ensure physical well being. Since team sports is 
difficult to be organized, individual or dual person activities are popular in 
provision of clubhouse facilities. 
 
z Education Requirement 
Learning is not only the right for children. People gain intrinsically rewards 
and enjoyment in learning process. They learn to create and expand their 
horizon. In enjoying the facilities in clubhouse overtime, residents can develop 
a wider area of interest.  
 
z Psychological Requirement 
People need status and recognition. By exercising skills and abilities in leisure 
activities, one can produce a sense of enjoyment and accomplishment. It is 
also a medium to restores emotional balance. 
 
 z Aesthetic Requirement 
It is the apperception of beauty, either natural or humans-made. In residents’ 
clubhouse, users can appreciate the environment design and space planning of 
the clubhouse, enjoy a walk in the garden, etc. Aesthetic requirement is thus 
achieved. 
 
 
 
 
 
 
 3.3 Leisure Satisfaction for Residents 
 
One of the objectives of this research is to measure the satisfaction level of the 
residents in using the clubhouse facilities and services. It is necessary to give a clear 
definition on what is satisfaction and how people would be satisfied by leisure 
activities. 
 
3.3.1 Meaning of Leisure Satisfaction 
Leisure satisfaction was “the degree to which the respondent was pleased with his or 
her current leisure experiences and situation” (Wong, 1996). The definition was direct 
but simple.  Leisure satisfaction is further defined as the positive feeling of 
contentment one perceives as a result of meeting personal needs through leisure 
activities (Guinn 1995; Misra and McKean, 2000).  
 
Satisfaction represents the ability of a person to engage in desired behaviors, paying 
attention to whatever would attain a desired state. Leisure satisfaction is achieved if 
people take part in recreational activities and reach these kinds of states. (Lam 1998) 
 
3.3.2 Leisure Time and Leisure Satisfaction 
A relationship is confirmed between leisure satisfaction and weekly work hours. The 
longer time respondents worked the less satisfied they were in leisure time. In general, 
people are satisfied when their leisure time is more than thirty hours per week, 
inclusive of weekends (Mullan, 1997). 
 
 
 3.3.3 Importance of Leisure Satisfaction 
Leisure satisfaction facilitates people’s working and learning performance. Thus, job 
satisfaction and life satisfaction could be enhanced.  
 
Job satisfaction and leisure satisfaction are significant positive predictors of 
psychological health (Pearson, 1998). A research about the relationship between 
leisure satisfaction and stress of teachers was done.  The findings provided evidence 
that relaxational leisure satisfaction could well be a moderator of occupational stress 
(Ho, 1996). There is a higher level of leisure satisfaction for occupations with high 
job satisfaction (high status, white-collar jobs) (Kabanoff, 1982). Leisure satisfaction 
was the greatest positive contributor to life satisfaction (Wong, 1996). 
 
Leisure satisfaction is essential for people. Residents’ clubhouse provides the chance 
of leisure enjoyment to residents. If the residents’ clubhouse can provide some 
facilities that meet the residents’ needs, then their satisfaction level could be enhanced.  
 
 
 
 
 
 
 
 
 
 
 3.4 Provision of Service and Facilities 
 
It is surprising to find that there is so little information available discussing about the 
planning, design and the provision of service and facilities in residents’ clubhouse, the 
author had researched related information from the public sector, as well as the profit-
making recreation industry (Parker 1976; Flynn 1985; Petersen 1996; Ho 2000; Daly 
2000; Planning Department 2002). 
 
3.4.1 Demand and Supply for Services and Facilities  
Demand 
Much literature concerned about the residents’ demand of services and facilities. 
Recreation facility is one of the factors that pull or push people to move to new 
environment. The lack of facilities and services may adversely affect the quality of 
residents’ living and prolong the time of their integration to the new communities (Ho, 
2000). 
 
Different people have different needs due to different behaviour, values, concepts, 
beliefs, ideologies social and living patterns. Therefore, the housing environment 
should be planned for the users to satisfy their intellectual, spiritual, emotional and 
physical needs (Misra, 1972). The demand for recreation facilities is primarily 
determined by population size within the market area. As population increases, 
demand for recreation facilities increases (Petersen, 1996). 
 
 Supply 
The Hong Kong Planning and Standard Guidelines (2002) has defined 16 ‘core 
activities” which are recreation activities for which facilities are provided by the 
Government in accordance with stipulated population-based standards within each 
district, in which private developers can make use of the planning standard and 
guidelines of the following core activities— 
Table 3.6 The 16 Core-activities in the Hong Kong Planning Standard and Guidelines 
Source: Hong Kong Planning Standard  and Guidelines (2002) 
 
Other activities belong to “non-core” activities which are specialist types of recreation 
which is in lower demand, for example, horse-riding and mountain biking. The 
provision of such facilities should be determined by demographic trends and the 
availability of suitable sites. 
 
The Authority admits the importance of residents’ clubhouse as a provider of 
recreation facilities which meets the demand of the market place. The role of private 
sector is expected to increase and presents a significant opportunity to provide 
innovative recreation facilities. In other words, it lessens the burden of the Authority 
because the facilities are provided, managed and financed by the private sector (Hong 
Kong Planning Standard and Guidelines, 2002). 
Badminton Gymnastics Volleyball Athletics 
Squash Swimming Football Roller Skating 
Table Tennis Tennis Mini-Soccer Rugby/Baseball/Cricket 
Fitness/Dance Basketball Jogging Children’s Playground 
 There are little standard and guidelines for private developers to determine what kinds 
of facilities would be provided in residents’ clubhouses. Therefore, the planning 
standard of public facilities is found as a useful reference for planning of facilities for 
residents’ clubhouse.  The developers should take the chance in providing some non-
core activities in order to cater for the demand of the public.  
 
The Demand-Supply Relationship 
The Government follows the principal of “demand creates supply”. What it has done 
as a facility provider is to offer the facilities to meet public’s demand. It seems that it 
is a rational way in planning facilities. In fact, with financial constraints, the Authority 
cannot provide services and facilities to meet the minority group’s demand. It then 
turns to encourage the private sector to provide innovative facilities to meet people’s 
taste. 
 
Some researchers have different view. It is believed that the supply of clubhouse 
which includes all kinds of facilities drives up the demand of people, particularly if 
the supply fits with their life-style, time and place. For example, the developer act as 
the pioneer to provide some unique facilities and then people would demand for them. 
In the absence of stimuli people remain oblivious to what could be available for them. 
It is suggested that if people are merely supply only what had previously been 
demanded, the rate of innovation of the provision of facilities would be slow down 
and perhaps stop altogether. Therefore, the provision of facilities should be “supply 
creates demand”, rather than “demand creates supply” (Parker 1976; Lau 1996).  
 
 The key to link between demand and supply is awareness, that is, on the part of the 
suppliers of what will “catch on” to consumers of what is available and for them to 
demand (Parker, 1976). Private developers have followed this principal; therefore, the 
types of facilities provided in clubhouse are getting more and more innovative. 
Nobody could imagine they could have enjoyed all-weather swimming in their 
housing estate ten years ago. Nowadays, many people treat indoor swimming pool as 
a basic requirement for their housing choice. Developers create a concept of total 
living environment which offer various kinds of services and facilities in the 
residents’ clubhouse to attract people to demand for it. 
 
3.4.2 Factors affecting the participation of facilities  
Developers must have deep understandings in factors affecting planning facilities in 
residents’ clubhouse to attract customers and to maximize residents’ satisfaction. 
Some factors could affect the residents’ participation of facilities which greatly 
determine the planning of facilities in residents’ clubhouse— 
 
• Demographic Factor 
It includes age, gender and marital status (Wong, 1996) and population growth 
and migration movement (Parker 1976). 
 
• Time Available 
The length of time available is important in allowing or restricting the choice 
of what a resident can do. The increasing length of paid holiday entitlement 
concede by employers has led to growth of leisure (Parker, 1976). 
 
 • Level of Education 
Ever-broadening curriculum is introducing people to enhance their interest. 
School experience like music and physical education encourage people to 
develop interests. It is found that less educated people tend to take part in 
physical exercise and watching video, while the more educated people 
participate more in reading (Wong, 1996). The higher educated group engaged 
more in sports and physical recreation (Fu, 1997). 
 
• Money and Income 
There is no correlation between people earn high income would have more 
expensive pursuits of leisure activities. For example, swimming can be a 
popular activity among in both high and low income groups. (Parker 2000) 
 
• Stage in Life Cycle 
People have different demands of recreation facilities in different stages of life 
cycle (Bammel and Bammel, 1992). When developers are planning the 
provision of services and facilities in the new clubhouse, they should initially 
target their customer group. The demands between couple family, nuclear 
family and retired couples could be very different. 
 
• Occupation and Class Position 
Class Position has a marked influence on participation in active leisure 
pursuits. Higher-status occupational groups had a much wider recreational 
experience than others (Parker, 1976). On the contrary, students had higher 
 tendency to take part in sports and music. Housewives have lesser time to 
participate in leisure activities (Fu, 1997). 
 
• Location 
Facilities are important for their location. They are welcome by users if the 
location of the facilities is around the home within a short traveling distance 
(Parker, 1976). People want to eliminate travel time to go to the facilities 
(Petersen, 1996).  
 
From the case of poor town planning in some districts in Hong Kong, people 
living there have to travel a long distance to the adjacent district if they want 
to user certain facilities14. Location is an important factor in provision of 
services and facilities. Residents’ clubhouse shortens the traveling time of 
users, which lead to a higher participation rate.    
 
• Consumer tastes  and  popularity 
Developers can create demand of residents and then satisfy it. Developers 
have to be aware of what types of activities or interest are potential to create 
residents’ demand. Rock-climbing facilities may be regarded as popular sports 
at present and in the future. Roller skating has become outdated in the new 
century. 
 
In this study, the influence of consumer taste towards the provision of clubhouse 
facilities would be investigated. The study concentrates on how residents’ taste affects 
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 their preference on clubhouse facilities, as well as the implication on future clubhouse 
design.  
 
 
3.4.3 Facilities planning and Design process 
Due to the rapid changing environment and scarce resources provided, developers 
must undergo careful planning in the provision of services and facilities in residents’ 
clubhouse. Effort and money must be invested in the facilities planning process. 
Hence, they aim at offering better facilities at less cost for broader participation and 
maximizing residents’ satisfaction. 
 
Planning of Facilities 
Planning is defined as the process by which people determine how to proceed from 
their present situation to a desired future situation. Planners develop detailed 
understanding of residents’ needs based on current conditions and also the projections 
of future needs. Finally, review of a plan’s execution determines whether the plan had 
succeeded in fulfilling needs or whether it is necessary to plan again (Flynn, 1985). 
 
Planning is a people-oriented process that brings together information about the 
rational allocation of recreation and sport resources to meet the present and future 
requirements of people at the state, regional and local level. Therefore, people 
affected by the results of the planning decisions should be involved in the planning 
process (Daly, 2000). 
 
 Design of Facilities 
Design is the practical application of the planning process. Therefore, it is impossible 
to plan without considering design; the design of facility must also consider the 
rational allocation of resources in a wider planning context (Daly, 2000). 
 
Good facilities design is simply regarded as something “appeal to the eye, practical 
and durable, is easily cleaned and maintained, and does not show signs of aging a few 
months after used.” (Doggett and O'Mahoney, 1991). The statement only revealed the 
technical aspect of design. In fact, good recreation design must arrange the facilities 
in relation with each other so effectively that the active direction of the program can 
function with maximum convenience and efficiency (Meyer and Brightbill 1956). The 
explanation may be too conceptual however. 
 
A more comprehensive suggestion on good facilities design is given. Design must 
take into consideration the long-range future needs for the building and be planned as 
a functional segment of the total anticipated building. The facilities should be 
designed for flexibility in order to provide for a full program of acts. Safety and health 
is the prime consideration of the facilities design. Moreover, planning must be 
realistic in the light of the situation (Flynn 1985). 
 
Some technical issues for a good design of facilities must be considered, which 
includes type, size, location of facilities must be related to the total community pattern. 
The feasibility of providing specific services and facilities is influenced by the 
financial resources of the development. Duplication of facilities and services should 
 be avoided (Flynn, 1985). In addition, special attention should be paid on initial, 
operating and maintenance costs for the clubhouse. 
 
Planning Method 
The success in the provision of facilities is the direct result of careful planning. 
Participatory Planning is highly recommended. All related participants including the 
planner, the employer, users and facilities manager, etc. have to offer opinions in 
planning process. It includes recognizing, then searching for and selecting the 
appropriate means to fulfill the residents’ needs. Development procedures for 
identifying those needs must be done. Then, the planner has to build up a data base for 
demographic and programmatic aspects. After that, the results of the feedback are 
compared and develop alternative solutions (Flynn, 1985). 
 
The planning process starts with demonstration of the need for the proposed facilities. 
Then the planner has to develop the aims and objectives for the projects. He conceives 
the design idea at the basic Program Level. Then, program statement is prepared 
(Flynn, 1985). Most kinds of facilities can be determined at this stage and the 
facilities portfolio in residents’ clubhouse is developed by this method. 
 
The planning of facilities for residents in Hong Kong is more complicated because it 
is impossible to know who is the final user of the residents’ clubhouse. Evaluation 
and feedback is definitely important in the planning process. It provides a chance for 
the planner to under the residents’ taste to improve the future residents’ clubhouse 
design. 
 
 3.5 Chapter Summary 
This chapter provides much information about the definition of residents’ clubhouse, 
its development, functional requirements of clubhouse and satisfaction of residents, as 
well as the facilities planning principals and process. It is found that residents’ 
clubhouse possess marketing power, in which the developers make use of the grand 
clubhouses as marketing tool. The provision of new clubhouse facilities creates 
demand for people and they attract potential customers to purchase the housing estates. 
The above investigation helps in the evaluation and analysis of residents’ satisfaction 
towards clubhouse facilities.  
 Chapter 4 Hypothesis 
 
4.1 Background 
From the previous chapter, the background of this study is discussed. Together with 
the findings from the data set of the provision of clubhouse in new developments and 
the Literature Review, the hypothesis statements are formulated.  This research tried 
to test whether the hypothesis statements can be rejected or not. The hypotheses focus 
on the satisfaction level of residents’, as well as the popularity of the clubhouse 
facilities. 
 
4.2 Hypothesis Statements 
Clubhouse is one of them most important accessories for housing estates. Some 
people purchase these housing estates units because they are attracted by the large 
varieties of facilities provided in the grand clubhouse. Is the grand clubhouse only a 
marketing strategy, or it really caters for residents’ needs? The study tries to 
investigate the satisfaction level of the residents to see whether they are really 
satisfied with the clubhouse after purchasing and moving into the housing estates. The 
popularity of some faculties is also examined in order to find out how satisfied the 
residents are with these facilities in clubhouse. If unsuitable or unpopular facilities 
portfolios are offered, the residents’ satisfaction level would be greatly affected.  Five 
hypothesis statements are formulated in order to address the above questions and 
doubts.  
 
 
 Hypothesis 1: The more types of the facilities, the higher the residents’   
satisfaction level 
 
People would not mind more and more services and facilities are provided to them. 
As they are given more choices of, they become more satisfied. From the trend of 
provision of facilities in clubhouse, it is found that a few facilities are provided in 
housing estates in the 80s to 90s. Nowadays, large varieties of facilities are offered in 
new housing estates in recent years. Residents should be more and more satisfied with 
the increasing number of facilities provided to them.  
 
Hypothesis 2: The common facilities are the most popular 
A facility is provided in clubhouse because the developer expects that residents would 
demand for it. It is found that some common types of facilities are available in the 
clubhouse, for examples, swimming pools and gymnasiums, which form the basic set 
of the facilities portfolio. It is suggested that their availability is due to the high 
popularity among residents. If they are not welcomed by the residents, then those 
facilities would not be offered in most residents’ clubhouses.  
 
Hypothesis 3: The unique clubhouse facilities have higher popularity 
Some residents’ clubhouses are equipped with unique facilities, which mean those 
facilities cannot be found in other residents’ clubhouse. The unique facilities must 
have high degree of popularity to attract potential customers to buy the residential 
units; otherwise, developers would not explore and include those facilities in the 
clubhouse.  Unique facilities can stimulate the interest of potential buyers of the 
housing estates. If they have special interest in some of these facilities, then it would 
 increase the chance for them to purchase the housing estates units in order to enjoy 
these facilities. 
 
Hypothesis 4: The promoted facilities have higher popularity 
Some clubhouse facilities are found to have higher marketing power. Very often, 
promotion of facilities is an important marketing strategy. Facilities with higher 
marketing power indicate higher popularity. Such marketed facilities incur huge 
initial and maintenance costs, if they are offered but it does not have sound 
promotional effects, then developers would not provide them in clubhouse. Residents’ 
satisfaction would be adversely affected if they do not welcome the promoted 
facilities.  If these facilities are of low popularity, then it is no point in providing them 
in clubhouse and using them as promotion strategy. 
  
Hypothesis 5: The availability of clubhouse is the dominant factor positively 
affecting residents’ housing choice 
 
From previous studies15, it is found that residents’ clubhouse is one of the factors 
affecting housing choice. The study targets were common public in which it is a doubt 
that the respondents may not be current or potential homebuyers. The author tries to 
find out how strong is the influence of the availability of residents’ clubhouse affect 
housing choice. It is proposed that the provision of residents’ clubhouse is the 
dominant factors positively affect housing choice.  
 
Developers use huge amount of resources in promoting the grand clubhouse and large 
varieties of clubhouse facilities in marketing the residential units. The intention of the 
developers is to use the residents’ clubhouse to attract buyers. By providing more and 
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 more facilities in residents’ clubhouses, it is hoped that people with different tastes are 
attracted to purchase the housing units. The developers try to capture the largest 
amount of potential buyers.  It is suggested that residents’ housing choice is positively 
affected by the availability of clubhouse. 
 5. Methodology 
Survey is adopted as the research method. It aims at investigating the user satisfaction 
level on clubhouse facilities, as well as the popularity of clubhouse facilities in the 
sampled housing estates. 
 
5.1 Data Collection 
Questionnaire survey is chosen for the research. The main advantage of using 
questionnaire surveys is that it involves quantification so that presentation of results is 
in numerical terms which would be easily understood. It also provides means to 
gather and record simple information on the incidence of attitudes, meanings and 
perceptions among the population as a whole. 
 
Measurement of Leisure Satisfaction 
The Leisure Satisfaction Scale (LSS) was developed by Beard and Ragheb in 1980. It 
was used to measure leisure satisfaction. Based on the needs theory, the scale 
measures six components of leisure satisfaction: psychological, educational, social, 
relaxational, physiological, and aesthetic. It consists of 51 items that contain five-
point Likert-scale responses. A total score of leisure satisfaction is obtained by adding 
the scores from all the items and dividing by 51. Its content’s validity was reviewed 
favorably by 160 experts in the field (Guinn, 1995; Pearson, 1998; Lam, 1998; Misra  
and McKean, 2000). 
 
Measurement of leisure satisfaction is fundamental in developing an understanding of 
people’s leisure behaviour as well as their satisfaction level.  However, the LSS is 
 considered to be too complicated for this research. The respondents have to answer at 
least 51 questions for the 51 items for 5-point Likert scale. In addition, it was too 
psychological so that it cannot fully apply to this research. The LSS method would 
not be adopted, but for the reference of the questionnaire design. 
 
Type of Survey adopted 
Several means of survey method are examined (Brunt, 1997; Veal, 1997; Johns and 
Lee-Ross, 1998; Black, 1999). However, it is found that no perfect method is suitable 
for this research. The research aims at asking about the satisfaction of residents in 
using clubhouse facilities. Telephone survey is not suitable because there is no way to 
find a telephone list of the residents’ living in housing estates fitted with clubhouse. 
On-site survey inside the clubhouse is not an ideal measure too because it would 
ignore residents who do not go to clubhouse. The response rate of mail survey is 
considered to be too low. Huge amount of manpower to interview with the whole 
population is needed for household survey. 
 
On-line survey 
In the era of information technology, the online survey method is a feasible solution, 
which is too new for those authors above to consider. Residents in various housing 
estates are invited by individual e-mail to fill in the questionnaire on the Internet. 
Consider the degree of representation of such a new method of research. Since the 
rate of using Internet is over 70% in domestic units, it is expected that the number of 
people who would access the Internet and answer the survey is satisfactory 
 
 In the invitation email, the residents are invited to visit a hyperlink to answer the 
questionnaire. They are given a password for the questionnaire to prove their identity. 
Any returned questionnaire with invalid password would be discarded so that higher 
representation of the survey is ensued.  
 
In addition, the hyper-link has a function of recording the I.P. address of the 
respondents. Two or more questionnaires answered by the same IP address would be 
discarded to avoid double entry of one data set. 
 
5.2 Questionnaire Design 
Veal (1997) stated that the relationship between research problems and information 
requirements should be firstly examined. The concepts and variables are involved, 
and the relationships will be investigated. Hypothesis should be clear and should 
guide the questionnaire design process. Figure 5.1 demonstrate the process of  
questionnaire design.  
 
Figure 5.1 Questionnaire Design Process 
圖表  1 a 
Source: Veal A J (1997) 
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 Language 
The language adopted in the questionnaire is Chinese because of the known 
Cantonese speaking majority.  
 
Number of questions and parts 
The final questionnaire comprised a total 12 questions, divided into 4 parts. (A sample 
of the questionnaire adopted could be found in Appendix E1 to E6) .Before answering 
the questions, the respondents are given a list that showing the facilities and services 
provided in the clubhouse of their own housing estate. The reason for doing so is to 
make sure that the respondents have full knowledge on what kinds of facilities and 
services are offered to them.  
 
The residents are asked to choose the favourite items in their clubhouse. Then, they 
have to give the opinion for their preference to increase, decrease or remain the same 
number of facilities in their residents’ clubhouse. They have to choose what facilities 
they want to add or remove, as well as the facilities they utilize most frequently in the 
clubhouse. This set of questions aims at providing information on the analysis of 
facilities popularity, and the meaning of popularity would be discussed in Part 5.3 
Data Analysis. 
 
The next part of the questionnaire investigates about the housing choice and overall 
satisfaction level of the residents’. It helps the analysis of relationship between 
number of facilities and satisfaction level, and the relationship between provision of 
clubhouse and housing choice. Finally, the information of age and gender of 
respondents and frequency of using clubhouse are gathered. It provides person profile 
for the survey. 
  
There will be different versions of questionnaire because the sample housing estates 
have different types of facilities. All questions related to the choice of facilities will 
be slightly different according to the provision of facilities of individual clubhouse. 
Other questions are exactly the same.  
 
Format of the questions 
Questions were pre-coded, generally closed-end, and include a variety of techniques 
including 5-point Likert Scales. It gives convenience to the respondents and more 
certain data to the analysis. 
 
Sample size 
The study aims at investigating the residents’ satisfaction level towards the grand 
clubhouse. It would be almost impossible to trace the clubhouse facilities and design 
in every residential development in the territory of Hong Kong within that period. 
From the previous discussion, it is found that all Type A housing estates provide 
residents clubhouse. With this respect, the author concentrates on samples of the Type 
A residential housing estates scattered around Hong Kong to gain higher 
representation.  
 
The criterion for selection is based on the size of the development. In Chapter 2, it is 
found that all the large-scaled residential developments (Housing Type A) possess 
residents’ clubhouse. In this case the criteria set for large-scaled housing estates with 
huge sized clubhouse. Originally, 25 housing estates are invited to take part in the 
survey. With the opposition and resistance of some estates’ management companies 
 or tenant committees, 11 housing estates are invited to participate in the survey. For 
details of these samples, please refer to Appendix F1 to F2.  
 
Respondents 
Residents in designated housing estates are invited to do the survey. The reasons of 
choosing them as the target group is that they are the “real consumer” of the real 
estate market, their housing choice and preference on clubhouse facilities directly 
affect the provision of residents’ clubhouse. With the help of the Owners’ Committee, 
the email list of residents is got. Some housing estates are not willing to provide the 
residents’ email list. Instead, they helped to send the email to residents on behalf of 
the author’s name. Children and retired people are not considered as target group of 
the survey. Children are not mature enough to answers the questions in the survey. On 
the other hand, as mention in the previous part of the literature review, clubhouses are 
not designed for the elderly.  
 
Pilot Survey 
Pilot Survey is carried out in order to test the questionnaire wording, the sequencing, 
layout, the analysis procedures and to estimate the response rate. This small-scale 
“trial runs” survey is carried out before the actual survey.  
 
Moreover, the pilot survey was used to determine whether the survey should be 
carried out on-site or by e-mail. Pilot Surveys are by the two methods respectively to 
evaluate their effectiveness. For on-site survey, the results were not satisfactory due to 
the resistance of the management company and the low response rate. On the other 
hand, e-mail survey is considered a more effective means for the research. The 
 response rate is near to 50% and answers are more completed. Finally, the e-mail 
survey method is adopted. 
 
Overall, the pilot study was very useful and the contribution from all involved ensured 
that the questionnaire was relevant and appropriate to residents and the research 
objectives. The author personally discussed the layout and design of the questionnaire 
with some of the pilot study respondents and this proved extremely useful. 
 
5.3 Data Analysis  
Problems of comparison 
In this research, 11 housing estates are invited the questionnaire samples. Since they   
provide different sets of facilities in the residents’ clubhouse, there are 11 versions of 
the questionnaires, which make direct comparison of figures not possible. Please refer 
to Appendix F3 for the details of the provision of clubhouse facilities by the 11 
housing estates. Percentage comparison is not feasible also because different facilities 
have different sample sizes. To solve the problem, facilities are divided into the 3 
categories, and only the figures from the individual housing estates which offer these 
kinds of facilities would be used for analysis. 
 
Different sets of facilities are provided in the 11 housing estates, however, the set of 
facilities are considered to be similar in nature. It means that residents are assumed to 
face the similar sets of facilities in making their preference towards the facilities. 
Besides, it is found that the charges of clubhouse facilities are even lower than public 
facilities in Chapter 3. Facilities charges in clubhouse are ignored in this research, 
which means the facilities charges will not affect residents’ preference.  
 Common facilities by the five largest clubhouses  
Comparison of the 10 common facilities will be done only in samples which equipped 
with all the 10 items.  They would be compared with each other according to the 
facilities ‘popularity.  
 
Unique facilities 
Some unique facilities within one housing estate will be taken as investigation. The 
analyzing method will be the same as above. 
 
Marketed facilities 
Popularity of some faculties with high marketing power will be analyzed.  Bowling 
Alley, Ball Room and Spa have been chosen as the analyzing target because they are 
popular marketed items for residential housing promotion. Please refer to Appendix 
D2 and D6 for the advertisements of the three items in sales promotion. 
 
Popularity of facilities 
The popularity of a facility depends on— 
o The number of people who like it (Question on the favourite item) and  
o The number of people do not like it  (Question on the item want to delete) 
o The utilization rate (Question on the item used most frequently) 
o The number of people who want to add it into the clubhouse (Question on the 
choice of added items) 
The first 3 criteria are the questions answered by residents whose clubhouse has that 
kind of facilities. The last question will be analyzed by the comments from residents 
whose clubhouse do not offer that kind of facilities at present.  
 6. Analysis and Discussion of Results 
 
 
 
6.1 Results of the Survey 
 
The survey period was 20th January to 19th February. A total of 1675 email was sent 
and 720 questionnaires were returned. 23 questionnaires were discarded because of 
the invalid password in Question 1 or incomplete answers given. There are 697 valid 
questionnaires and the response rate is 42%.  
 
The high response rate is due to the close relationship between the residents and the 
clubhouse. Residents care much about the facilities provided in their housing estates, 
and they are willing to participate to give their comments, hoping that the provision of 
facilities in the clubhouse could be improved. 
 
In the following, the data sets of each question are listed. For more detailed bar chart 
and pie chart figures, please refer to Appendix G1 to G8. The residents come from 11 
Type A housing estates, and their distribution are as follows— 
 
 
 
 
 
 
 
 Table 6.1Distribution of Respondents (n=697) 
Housing Estates Number of Respondents Percentage 
Park Island  158 23% 
Aegean Coast  99 14% 
Metro Harbourview 91 13% 
Villa by the Park 72 10% 
Park Central 68 10% 
Bellagio 53 8% 
Metro City  48 7% 
Nob Hill 34 5% 
Banyan Garden  31 4% 
Island Resort 23 3% 
Tung Chung Crescent  20 3% 
Total 697 100% 
 
 
The distribution of respondents is uneven. Three housing estates account for nearly 
half of the number of respondents. They are Park Island (23%), Agean Coast (14%) 
and Villa by the Park (10%). 
 
Personal Profile 
 
 
Gender 
Table 6.2 Gender of Respondents (n=697) 
Gender Number of 
Respondents 
Percentage 
Male  485 70% 
Female 212 30% 
Total 697 100% 
 
Age 
Table 6.3 Age of Respondents(n=697) 
Age Group Number of 
Respondents 
Percentage 
<16 years old 13 2% 
16-25 years old 227 33% 
26-35 years old 318 46% 
36-45 years old 122 18% 
46-55 years old 9 1% 
>56 years old 8 1% 
Total 697 100% 
 
 6.2 Number of Facilities Provided and Satisfaction Level 
 
The comparison of these two factors is shown in Table 6. Banyan Garden has the 
largest number of facilities, but the overall satisfaction level is only 2.52. On the other 
hand, Tung Chung Crescent and Nob Hill offer the least numbers of clubhouse 
facilities, but the satisfaction level is not the lowest, ranking of 5 and 6 respectively. 
Park Island and Park Central shows a more direct and positive relationship between 
number of facilities and satisfaction level. Both factors account for a high ranking 
compare to other samples. It is found that there is no direct positive relationship 
between the number of facilities and residents’ satisfaction level. 
Table 6.4 Comparison of the Number of Facilities and Residents’ Satisfaction Level 
 Number of facilities Ranking 
Overall 
satisfaction Ranking 
Banyan Garden 28 1 2.52 9 
Park Island 24 2 3.83 1 
Park Central 23 3 3.47 4 
Island Resort 23 3 3.50 3 
Metro Harbourview 20 5 2.93 7 
Bellagio 18 6 2.68 8 
Metro City 18 7 3.65 2 
Villa by the Park 15 8 3.19 11 
Agean Coast 15 9 3.46 10 
Tung Chung Crescent  13 10 2.95 5 
Nobill Hill 9 11 2.94 6 
 
In Hypothesis 1, it is suggested that the more the facilities, the higher the residents’ 
satisfaction level. The findings show that the statement cannot be applied in all cases. 
It is suggested that residents’ satisfaction level will increase as more and more 
facilities are offered, provided that the facilities are of “high quality” and “popular”. 
In the findings, Banyan Garden possess the largest number of facilities, however, they 
are not welcome by residents’. Facilities such as sand pool, beauty room and jogging 
 path gain a very low popularity. Residents do not like these facilities and thus greatly 
affected their satisfaction level. Residents intend to delete those unpopular items and 
replace with some more popular facilities like mah jong room or volleyball court.  
 
On the other hand, Nob Hill only possesses 11 facilities, but all facilities are 
welcomed by residents’. Therefore, it gains a satisfaction level of 2.94. The housing 
estates only offer some basic facilities such as outdoor swimming pool, music room 
and children playground. Residents may consider those varieties of facilities are 
enough for their leisure enjoyment. They utilize the facilities frequently with a high 
satisfaction level 
  
Consider the case of Park Island. It offers 24 facilities and gets the highest residents’ 
satisfaction level, which shows a more direct relationship between the two factors. 
The housing estates have provided large varieties of facilities such as BBQ area and 
bowling alley which best fit with residents’ taste. Residents are given many choices 
for their leisure activities and they welcome most of them. A high satisfaction level is 
resulted.  
 
To conclude, “The number of facilities provided” is just a gimmick, which may not 
cater for residents’ taste and needs. What the residents’ want are some facilities that 
best fit their needs and wants. It is no point in adding some unpopular facilities in 
clubhouse and uses it as a selling point. The provision of facilities which do not fit 
with residents’ taste would adversely affect residents’ satisfaction level. If the 
developers provide some facilities that really fit with residents’ preference, then the 
more the facilities, the higher their satisfaction level.  
 6.3 Popularity of common facilities 
 
The 10 common facilities are found in 5 housing estates. The facilities include 
outdoor swimming pool, sauna, billiard room, gymnasium, study room, squash court, 
children playground, children playroom, and music room and dance studio. Please to 
Table 6.5 for the popularity of the 10 facilities. 
 
It is found that indoor swimming pool, sauna, gymnasium, billiard and squash are the 
most popular facilities. Children playground, Children Play Room, dance studio and 
music rooms gain low popularity, which means they are not welcome by residents.  
Table 6.5 Popularity of Common Facilities  
 
 
Figure 6.1 on the next page is the comparison of the favourite facilities among all clubhouse 
facilities, which gives a brief demonstration on the popularity of the common facilities compare 
with the whole sets of facilities provided in all housing estates. It is also found that indoor and 
outdoor swimming pools, gymnasium and sauna gain high popularity. 
Facilities Favourite Facilities Ranking 
Facilities 
want to 
delete 
Ranking 
Frequent 
used 
facilities 
Ranking 
Outdoor Swimming Pool 168 1 6 8 90 2 
Gymnasium 132 2 4 9 98 1 
Sauna 104 3 7 6 74 3 
Study Room 49 4 62 1 58 4 
Billiard Room 44 5 10 4 13 7 
Squash Court 25 6 4 9 20 6 
Children Play Room 16 7 7 6 23 5 
Children Playground 12 8 9 5 3 8 
Dance Studio 9 9 29 2 2 10 
Music Room 8 10 29 2 3 8 
 
 The following figure is the direct comparison of popularity of the 10 facilities in the five housing 
estates.  
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Figure 6.2 Comparison of Popularity of the 8 Common Facilities (n=371) 
 
Outdoor swimming pool, gymnasium, sauna, billiard room and squash court share the 
same of distribution pattern. The number of people who like the facilities most (Blue 
bar) and facilities frequently use (Yellow bar) are very high. Besides, the number of 
people who want to delete the facilities (Red bar) is comparatively very low. It points 
out that these facilities have high popularity.  
 
These 5 items show that the common facilities are the most popular. All of them are 
facilities related to sports or health. People in Hong Kong become more aware of 
health issues and they practice more in Sports activities. Swimming is a very popular 
sports activity in Hong Kong and therefore gains the highest popularity. People may 
prefer to have exercise near their home to minimize transportation time and cost. 
Therefore, these sports and health facilities are very welcomed to be provided in 
residents’ clubhouses. Unlike some activities like tennis which need team players, 
 these facilities can be utilized individually. They are favored by residents’ because it 
may be difficult to find partners in team sports. It further explains why the they are 
the most popular facilities. 
 
For study room and children play room, the yellow bar is even higher than the blue 
bar, which means people do not like the facilities but they still use them frequently. 
Students may be regarded as the most frequent users for study room. They go there 
for the purpose of studying or reading but they do not regard it as an enjoyment. 
Parents may not like the children playground, however, they have to bring their 
children there. In fact, they could not “enjoy” the facilities so the popularity is low.   
 
Music room and dance studio gain low popularity. The purple bar is short and the red 
bar is extremely high. The utilization rate is also very low. Table 7.2 is the real figure 
and overall ranking of the 10 facilities, which assist in knowing more about the 
distribution pattern and popularity of these facilities. In fact, the music room and 
dance studio are some “basic items” in the facilities portfolio of the residents’ 
clubhouse. The setting up of those facilities incurs a relatively low initial and 
maintenance cost and accounts for little area and developers do not mind providing 
them to increase the number of facilities in the clubhouse (which share the viewpoint 
in the previous part). When the using rate of the music room or dance studio is low, 
the developers can change the rooms to other uses like massage room.  
 
In the findings above, only a few common facilities are popular and welcome by 
residents. It rejects the hypothesis 2 that common facilities gain highest popularity. 
The common facilities can be regarded as the basic facilities in residents’ clubhouse. 
 The developers try to include everything facilities in the clubhouse, despite some 
facilities are unpopular. They may consider that the setting up of those unpopular 
facilities does not incur huge cost; they insert these facilities in order to show that 
they have catered for different people’s needs. In addition, the developers believe the 
residents’ clubhouse can gain a higher marketing power if it is claimed to provide 
large number of facilities. 
 
 
6.4 Popularity of Unique Facilities 
 
Banyan Garden is the housing estates in the samples that possesses largest amount of 
unique facilities. In Banyan Garden, 7 unique facilities are found including archery 
gallery, children gymnasium, beauty center, sun lamp room, café, air-hockey area and 
jogging path. The following table is the summary of residents’ favourite facilities in 
Banyan Garden— 
Table 6.6 Residents’ Favourite Facilities in Banyan Garden (n=31) 
Facilities Number of Respondents Percentage Facilities 
Number of 
Respondents Percentage 
Outdoor Swimming Pool 13 14% SPA 2 2% 
Indoor Swimming Pool 13 14% Massage Room 3 3% 
Gymnasium 13 14% Viedo Games Room 0 0% 
Children Play Room 2 2% AV Room 0 0% 
Children Playground 2 2% Sand Pool 0 0% 
Sauna 11 12% Nursery Farm 0 0% 
Study Room 6 7% Unique Facilities 
Table-tennis Room 3 3% Sun Lamp Room 5 5% 
Billiard Room 4 4% Children Gymnasium 3 3% 
Squash Court 4 4% Beauty Center 1 1% 
Computer Room 3 3% Jogging Path 1 1% 
Dance Studio 1 1% Archery Gallery 0 0% 
Jacuzzi 0 0% Café 0 0% 
Multi-function Room 1 1% Air-hockey Area 0 0% 
Music Room 1 1%    
 The most popular unique facility is the sun lamp room, followed by children 
gymnasium. However, compare to the most favourite facilities such as outdoor 
swimming pool and gymnasium, the popularity of the unique facilities is low. Besides, 
archery, café and air-hockey gain zero popularity. 
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Figure 6.3 Popularity of the 7 Unique Facilities in Banyan Garden (n=31) 
 
Figure 6.2 shows the popularity of the 7 unique facilities. None of the residents like or 
want to delete café, air-hockey area or archery gallery. It may indicate that they are 
very minor items that residents have no preference whether they should exist or not. 
Moreover, none of the residents use the unique facilities frequently, which imply a 
very low utilization rate of them.  Their presence is of no value in fact. Residents may 
consider the facilities are minor items in the whole facilities set in the clubhouse. The 
presence of these facilities do not takes up so much space and cost, therefore they 
have no strong preference to delete them.  
 
 People not living in Banyan garden are asked whether they want to insert those unique 
facilities in the clubhouse or not. The results are consistence with the above 
findings.— 
0
2
4
6
8
10
12
14
16
18
20
Nu
mb
er
 of
 R
es
po
nd
en
ts
Ar
ch
ery
 Ga
ller
y
Ch
ildr
en
 Gy
mn
as
ium
Be
au
ty 
Ce
nte
r
Su
n L
am
p R
oo
m
Ca
fé
Air
-ho
cke
y A
rea
Jog
gin
g P
ath
Facilities
 
Figure 6.4 Residents’ Choice in Inserting the Unique Facilities  
in their Clubhouses (n=635) 
 
 
No people want to insert beauty center, café or air-hockey area in their clubhouse. Sun 
lamp room is the most popular choice. Yet, only 19 residents want to inset it. The 
results reveal that the unique facilities are not attractive items in the eyes of those 
residents’. Little or even no people prefer to possess these unique facilities in their 
clubhouse (both residents living and not living in Banyan Garden). It further strength 
the argument that inserting unpopular facilities in clubhouse would not result in 
higher satisfaction level.  
 
The unique facilities do not fit the taste of residents’. Air-hockey and children 
gymnasium are regarded as “childish attraction”. Archery is not a popular sport in 
Hong Kong. Therefore, hypothesis 3 proposing that unique facilities possess high 
popularity is rejected.  
 6.5 Popularity of Bowling Alley, Ball Room and Spa 
 
Bowling alley, ball room and spa are used as the important promotion items for the 
new housing developments (Refer to Appendix D1, D2 and D6). Therefore, they are 
chosen for the target facilities of the analysis. The popularities of the three items are 
as follows.    
 
Bowling Alley 
 
Bowling Alley can be found in 5 Housing estates, namely, Pack Central, Island Resort, 
Park Island, Metro Harbourview and Metro City. The 320 respondents in these 5 
housing estates have answered their preference towards this facility.  
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Figure 6.5 Residents’ Preference towards Bowling Alley (n=320) 
 
In addition, out of 377 residents whose clubhouse do not have bowling alley, 24 of 
them want to insert it in clubhouse (6%). The results show a high popularity of the 
bowling alley.  
 
Bowling is a trendy and popular activity in Hong Kong. However, there are less than 
10 bowling centers or clubs in Hong Kong16. The provision of bowling alley in club 
                                                
16 Information from telephone list of Yellow Page, Hong Kong 
 house provides a chance for residents to take part in bowling activities. In the 
previous part, it is suggested that individual sports gain high popularity. However, the 
frequency that resident using it is only half of people who choose it as favourite. In 
fact, bowling may be regarded as “entertainment item” rather than “sports facilities” 
in residents’ clubhouse. Residents may practice swimming or use gymnasium 
frequently for keeping fit. Yet, bowling is only an entertainment item for residents 
which do not need “practicing” everyday at a clubhouse level. Users of bowling alley 
in clubhouse are residents who want to relax and play, they are not athletes. It 
explains the comparative low frequency of the use of bowling alley.  
 
Ball Room 
Park Island, Metro Harbourview and Ballegio offer Ball Rooms to residents’. The 
popularity of ball room is not satisfactory. Out of the 302 respondents, only 15 of 
them choose it as the favourite. The number of people who want to delete it is higher 
than the number of people who like it. Only 6 people would use it frequently (Figure 
25). Besides, Only 3 out of 395 respondents whose clubhouse does not have ball room 
(0.01%) would like to insert a it in their clubhouse.  
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Figure 6.6 Residents’ Preference towards Ball Room (n=302) 
 
 Ball room is used for holding some functions or banquets, it is rare for a people to 
hold such functions frequently. Therefore, the utilization rate of ball room is low. The 
results show that residents have strong preference for either welcome the ball room or 
delete it. Residents’ favour ball room because it gives a grand feeling and prestige to 
the owners. They may even carry out their marriage banquet in the ball room. 
Residents who want to delete ball room may think that it wastes a lot of area and they 
really have no needs to hold functions there. The utilization rate is extremely low and 
overall popularity of ball room is also low. 
 
Spa 
Spa is found in Park Island, Banyan Garden and Island Resort. Altogether there are 
242 respondents living in the above 3 housing estates. The distribution pattern of the 
purple and red bars is similar with Ball Room in previous part, the utilization rate is 
even lower. For the residents who do not have Spa facilities in their clubhouse, only 
15 out of 455 of them want to add this facility in their clubhouse (3%). The results 
imply a low popularity of Spa among residents’. 
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Figure 6.7 Residents’ Preference towards Spa (n=242) 
 
 Spa is a “hot” item of beauty treatment recently in Hong Kong. Girls and women rush 
to have spa treatment for beauty and health. It is suggested that Spa should have high 
popularity in clubhouse. However, the findings show that the popularity of spa is far 
lower than expectation. The reasons for its low popularities may due to the price of 
spa services and degree of comprehensive spa facilities in clubhouse. In Park Island, 
the charge of spa service ranges from $600 to $1,500 each time, which is much more 
expensive than the spa treatment in outside beauty centers. The spa service provider 
and the beauticians are employed from Thailand, which makes the costs and the 
charges higher.   
 
Hypothesis 4 proposed that the promoted facilities gain high popularity among 
residents. To sum up, some promoted clubhouse faculties gain high popularity among 
residents, they suit residents’ taste and the current tend. A high residents’ satisfaction 
level is resulted. However, some promoted facilities are not popular, which may 
indicate wrong expectation of the facilities planner. The promoted power of such 
facilities is in doubt. 
  
Whether a facility should be set up and promoted depends greatly on consumer taste 
and current trend.   If the facility can match with consumers’ taste and current trend, 
then it can be used as a gimmick to differentiate with other housing estates and cater 
for the needs and wants of the residents.  In addition, popular facilities can be inserted 
in clubhouse to create the demand for potential customers. The developers can act as 
the pioneer in the market and thus absorb the largest number of customers. Hypothesis 
4 is not rejected, given that the facilities can match with residents’ taste.  
 
 6.6 The availability of clubhouse and housing choice 
Hypothesis 5 proposed that the availability of clubhouse is the dominant factor 
positively affecting residents’ housing choice. Figure 6.8, is the residents’ comments 
on this statement. Half of them agree that the presence of residents’ clubhouse 
facilities their choice of housing. However, the other halves of residents disagree with 
this statement.  Out of the people that agree with the statement, only 12 % of them 
strongly agree with that statement. It means only 12% of residents regard the 
availability of clubhouse as a dominant factor affects their housing choice.  
 
Figure 6.8 Residents’ choice affected by the availability of residents’ clubhouse 
 
It is suggested that the availability of residents’ clubhouse do affect the residents’ 
housing choice, however, it is only one of the important factors, but not the most 
important one, when homebuyers make such a choice. Hypothesis 5 is rejected.  
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 6.7 Additional Findings 
 
Comparison of the popularity of Indoor and Outdoor Swimming Pool 
In the past, whenever a housing estate provided swimming facilities to residents, only 
outdoor swimming pool was provided. Indoor swimming facilities could only be 
found in private clubs or government swimming pools. In recent years, more and 
more indoor swimming pools are provided in residents’ clubhouse. It is questioned 
about the roles of indoor and outdoor swimming pools coincide with each other. Are 
they substitutes or complements? What is the residents’ comment and attitudes 
towards the two similar facilities? The comparison of popularity of indoor and 
outdoor swimming pool provides useful additional findings for this research.  
 
In the 11 sample housing estates, 6 provided indoor swimming pool and outdoor 
swimming pool simultaneously. (Island Resort, Banyan Gargen, Metro City, Park 
Island, Park Central and Agean Coast). The other 5 housing estates merely provide 
outdoor swimming pool.  Figure 20 is a summary of the 427 residents’ comment on 
the two kinds of swimming pool in the 6 housing estates.  
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Figure 6.7 Residents’ Attitude towards Indoor and Outdoor Swimming Pools (n=427) 
 
 Very few numbers of residents want to remove the outdoor or indoor swimming pools, 
which indicates high popularity of the facilities.   The shape and pattern of the bars of 
two groups are quite similar. However, the percentage difference between “most 
favourite” and “frequent use” for outdoor swimming pool is 40%, while the figure is 
only 18% for indoor swimming pool. There are more people who choose outdoor 
swimming pool as their favourite, however, the number of people who use it most 
frequently is less then the figure for indoor swimming pool.  
 
In addition, for the rest of 5 housing estates which do not have indoor swimming pool, 
58 out of 270 residents want to insert it in their clubhouse. (21%) it indicates a very 
high demand for indoor swimming pool for those residents.  
 
Swimming is a very popular sport in Hong Kong. People go to swim for fun, 
entertainment, health or sports practicing. In the findings, it is shown that residents 
prefer outdoor swimming pool to indoor swimming pool. However, due to some 
reasons, they have to use indoor swimming pool more frequently than outdoor pool. 
The main reason is seasonal factor. People would not swim under open area in winter. 
Besides, some residents may not enjoy sun-bathing so they choose indoor swimming 
pool which could avoid much sunlight. Another possible reason is privacy. 
Developers try to use up every square feet of area for building in the development site. 
The clubhouse is constructed very near to the housing blocks. As a result, residents 
living in lower floor of the blocks could enjoy a “swimming pool” view at home, 
which makes some swimmers embarrassed. Therefore, clubhouse users choose to 
swim in indoor which provide a sense of “security” to them.  
 
 Despite the merits mention about, the indoor swimming pool cannot be the substitute 
of outdoor swimming pool. The construction, operation and maintenance cost for 
indoor swimming pool is far higher than outdoor swimming pool. Therefore, the area 
of the indoor swimming pool is generally smaller than the outdoor one. People intend 
to swim in a larger pool. Therefore, outdoor swimming pool still gains a degree of 
popularity.  
 
To conclude, swimming pools are the most popular facilities in residents’ clubhouse. 
Residents prefer outdoor swimming pool more, however, due to certain constraints, 
they utilize indoor swimming pool more frequently. The provision of the two kinds of 
swimming pool simultaneously is a suitable decision, which gives residents more 
choice in their leisure activities. It is suggested that with more types of swimming 
pools provided, for examples, Jacuzzi and children pool, the residnets’ satisfaction 
level could be further enhanced.  
 
 7. Conclusion and Recommendations  
 
This chapter reviews the research by reiterating the objectives, areas for improvement 
and recommendations. Limitation and future research areas will also be suggested. 
 
7.1 Conclusion 
The objectives of this research are firstly to examine the satisfaction level of the users 
of the residents’ clubhouse. It aims to evaluate the clubhouse facilities in terms of 
popularity. Secondly, recommendations, if any, are given so as to improve the 
provision of clubhouse facilities and the future clubhouse design. 
 
This research firstly reviewed the distribution of residents’ clubhouse and provision of 
clubhouse facilities in new housing estates. It provided the basic information for the 
new residents’ clubhouse in Hong Kong. This research also reviewed the development 
and functional requirements of residents’ clubhouse. Reviews of leisure satisfaction, 
planning of leisure facilities were also given.  
 
A survey was adopted to examine the residents’ satisfaction of the clubhouse. From 
the results questionnaire survey, comments and attitudes of residents towards the 
clubhouse facilities were given. It fulfills the major aim of the present research. On 
the other hand, it best suited with the time and resource constraints. With those 
aspects being analyzed and justified, the expectation for the users towards a future 
clubhouse design is known and areas for enhancing residents’ satisfaction are 
recommended. 
 The five hypothesis are tested and discussed. It is found that the higher number of 
facilities provided in residents’ clubhouse, the higher the satisfaction level of residents, 
given that the facilities provided fits with residents’ taste and preference. Common 
facilities are the basic facilities set for residents’ clubhouse; they may not be popular 
items. Their presence is due to the intention for the developer to show that they have 
catered for all residents’ needs and to increase the number of facilities as a gimmick.  
 
Unique facilities are not popular items in clubhouse. The main reason is that 
developers only intend to increase the number of facilities provided in clubhouse and 
ignore the current trend and consumers’ taste. The low popularity reveals that 
developers do not take care of residents’ needs. Promoted items share the similar case. 
Popular facilities can act as a very good gimmick in sales promoting of the housing 
estates, given that the promoted facilities are popular and fits customers’ taste, then it 
possess strong marketing power and enhances overall satisfaction level of residents.  
 
The availability of residents’ clubhouse gives positive influence on residents’ housing 
choice. However, such influence only applies to half numbers of residents and it is not 
the dominant factor affecting housing choice. The emphasis on residents’ clubhouse 
does absorb certain customers.  In addition,   it is found that indoor and outdoor 
swimming pool possesses their merits and short-coming respectively. They can be 
complement with each other to gain the highest residents’ satisfaction. In addition, 
Swimming Pools are highly popular in residents’ clubhouse, and the provision of 
indoor swimming pool gives the residents a certain degree of privacy and they can 
enjoy swimming in any seasons. 
aaa
 7.2 Recommendations 
Residents’ clubhouse is one of the most important accessories for a private housing 
development. In the findings, it shows that housing choice is affected by the 
availability of clubhouse. With various constraints, it is impossible for the developers 
to set up all kinds of facilities in residents’ clubhouse. With rapid change of demand 
and high competitiveness in the residential market, developers have to build up an 
economical and attractive facilities portfolio for the clubhouse. The following are the 
recommendation for the clubhouse facilities portfolio from this research— 
 
1. Basic facilities 
Some facilities are the basic items in the portfolio, which include outdoor swimming 
pool, sauna, gymnasium, billiard room and squash court. They are welcomed by most 
residents. The high popularity of those facilities is explained by the awareness 
towards sports, exercises and health. Residents utilize these facilities frequently. 
 
2. Unique facilities 
Developers should put more resources in exploring unique facilities to dedifferentiate 
the competitors. However, they have to understand the customers’ taste and evaluate 
the effectiveness of such facilities. Unpopular unique facilities such as archery gallery 
and beauty center are a waste of resources and adversely affect residents’ satisfaction. 
On the other hand, if the developers act as the pioneer and provide some popular and 
unique facilities in clubhouse, it can attract customers with different tastes.  
 
 
 
 3. Market facilities 
If potential buyers have strong interest in the marketed facilities, the chance for them 
to purchase the housing estate units increases.  These popular facilities can be made 
use of as an important marketing strategy. Some facilities are regarded as marketed 
facilities which can attract potential home buyers. However, their effectiveness is in 
doubt. Only facilities which have high popularity should be inserted and marketed. If 
unpopular facilities are marketed, they could not attract customers. Detailed survey 
and research should be done before designing any clubhouse facilities portfolio and 
cater for the residents’ taste and needs.   
 
4. Swimming Pool 
Swimming Pool is the most popular facilities in residents’ clubhouse. The setting up 
of both indoor and outdoor swimming pools complementary with each other and gain 
highest residents satisfaction. More types of swimming pools can be introduced to act 
as a marketing gimmick and cater for people’s demand. For examples, man-made 
beach or hot spring pool.  
 
5. Children Facilities 
As discussed in previous chapters, the setting up of children clubhouse is a growing 
trend. More care should be given to the planning on children facilities, especially on 
the safety issue and the functional requirements of such facilities.  
  
6. Flexibility of the facilities 
Residents’ taste are changing overtime, the facilities they enjoy at this moment may 
not be popular few years later. Clubhouse facilities should be more flexible to cater 
 for changing residents’ taste. Moreover, some facilities provided in clubhouse may 
found to be unpopular, and flexibility of facilities design allow for changing in use.  
For examples, unpopular dance studio can be changed to massage room to gain a 
higher satisfaction level and utilization rate. 
 
7. Housing estates without residents’ clubhouse 
The rise of residents’ clubhouse makes the housing estates without clubhouse less 
competitive. In order to cater for the residents’ needs and to increase the 
competitiveness, those housing estates can consider co-operating with other private 
clubs. For examples, residents can be awarded for discounted membership for the 
private clubs or opening new branches for the private clubs in these housing estates.  
 
  
 7.3 Limitation 
More and more types of facilities and services are offered in the new residents’ 
clubhouse. Different gimmicks for those facilities are also adopted to attract potential 
homebuyers. What people pursue for the design of clubhouse at present is ever 
changing. Yet, the present study focuses on the residents’ satisfaction at a point in 
time. Demands of the users change over time, a longitudinal time series research 
about clubhouse is more appropriate than a cross-sectional study. Nevertheless, this 
user satisfaction study on residents’ clubhouse can be regarded as a good initiation 
which may help improve the facilities planning in near future. 
 
In addition, one shortcoming of this research is the difficulty in data analysis. 
Different housing estates offer different kinds of facilities in clubhouse, thus direct 
comparison of the figures from questionnaires could not be done. The solution is 
trying to find the housing estates which offer mostly the same kinds of facilities for 
comparison. A more quantitative analysis approach would be more suitable.  
 
 7.4 Further Research areas in Future 
As mentioned before, this research is confined to a cross-sectional study rather than 
longitudinal time series. Thus, efforts can be made to conduct the research in a 
longitudinal time series manner in order to investigate the user satisfaction levels in 
response to any changes in their needs for clubhouse facilities and the increasing 
provision of facilities.  
 
In addition, due to the limited time and resource available in this research, only a 
satisfaction survey can be done. Group discussion with residents and clubhouse 
managers can be carried out in order to have a better understanding of their needs and 
comments on the provision of facilities in clubhouse. 
 
In addition, the study of residents’ clubhouses in Hong Kong is still in an infant stage. 
Besides residents’ satisfaction study, the management of a residents’ clubhouse, 
clubhouse space planning and the influence of clubhouse on housing price are also 
worth investigating. Through studying the residents’ clubhouse from different views, 
more comprehensive information can be gathered for better and more accurate 
information. It would provides valuable resources to the industry.  
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